
This document outlines the process for implementing a pixel via DCM. The instructions assume that you 
have already created your campaign and advertiser in the DCM platform.  

If you need instructions on creating a pixel in the Roy Morgan Audiences dashboard, please see the 
document titled How to set up a campaign and create a pixel.  

If you have questions about anything in this document, contact your Account Manager at Roy Morgan or 
email audiences.support@roymorgan.com.  

For more information you may look at the DCM Support Page.  

Implement a pixel via DCM 

How to…  

mailto:audiences.support@roymorgan.com
https://support.google.com/dcm/answer/6136062?hl=en


1. Open your Advertiser properties 

 

 

 

 

 

 

 

 

2. Drop down the Event tags section 

 



3. Under the Impression Event Tags section, click New Impression Event Tag. 

 

 

 

 

 
4. The below box will appear. Complete the details as follows and hit Save. 

• Remove for ad exchange = off 
• Enabled = Yes 
• Tag type = script 
• Paste the Impression Pixel you created in the Roy Morgan dashboard into Tag URL box. This brings up key 

strings. 
• SSL = compliant  
• Site filter = Leave as is 

 



5. Repeat these steps for the Click event tags section. The only differing field is Escaping = this refers to whether you 
have multiple tracking pixels on your website or campaign. Select either One level or One or more.  

 

 

 

 

 

 

 

 
Hit save, your Event tags section should look like so:  



6. Select CAMPAIGNS at the very top of your dashboard and select the Campaign relative to the tracking pixels 



7. Once you’re in your campaign, Select New, then select Tracking at the bottom of the drop down list. 

 

 

 

 

 

 

 

 



8. Fill in the name of your creative and hit Save.  



9. Hit New again and select Placement at top of menu. Select the site for your placement. Click Select Site. 



10. Select the site for your placement. Click Select Site. 



11. In the New Placement screen  fill in the details as follows: 
• Placement name = complete with your details 
• Compatibility = Display 
• Payment source = select relevant option 
• Dimensions = 1.x 1  
• Fill in remaining details as necessary specific to the Campaign  

 

 

 

 

 

 

 

 

Click the Tag defaults drop down and select the relevant options                                                                                          
then Save placement information. 

 



12. The next step is to assign your Creative to the Placement you just created. Hover over the orange browser icon under 
assignments and select Assign to placement next to your Creative: 

 

 

 

 

 
 

In the pop-up window Select your placement and click NEXT then click Confirm and view. 



13. Click into your ADVERTISING campaign. In the top menu of your dashboard, select the Properties Tab, drop down the 
Event Tags section and fill out the New impression and event tag properties boxes as required. Hit save and click the 
check boxes next to your pixels.  



14. Back under CAMPAIGNS Select Tags in the top right hand corner, then Download. Download in Excel, this is now ready 
to submit.  


